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Ahmed Farouk Radwan (2007), Public relations practitioners’ training needs and
evaluation: A study in Egypt & Gulf Countries, Journal of Media Research, AlAzhar
university, Vol 27, pp . 319 -380

Ahmed Farouk Radwan (2011), Public relations students and electronic information
recourses: uses and attitudes, Journal of middle east media, Vol. 1, No. 7,pp1-30
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Ahmed Farouk Radwan (2-) -), Corporate website and reputation building: A study on
media and stakeholders in Egypt and UAE, The Egyptian journal of media research , Cairo
university ,Vol.36 , pp.41-88 http://search.mandumah.com/Record/958223

Ahmed Farouk Radwan (2011) New media credibility during the parliament elections
2010 in Egypt, Journal of Media Research , Al Azhar university , Vol. 36,pp.176-199
Ahmed Farouk Radwan (2011) Uses and attitudes of Public relations students towards
scientific online databases : A study on Egypt and UAE, Journal of public opinion, Cairo
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Ahmed Farouk Radwan, Sheren Ali Mousa (2012), Interactivity features on governmental
organizations in UAE, Journal of media and development , Vol .4 ,PP 7-24
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Ahmed Farouk Radwan(2012) Using corporate website during crises: a case study on
Toyota recall crisis , The Arab journal of media and communication , Vol. 8 , pp. 159-214
https://samc.ksu.edu.sa/sites/samc.ksu.edu.sa/files/imce images/10.pdf
http://search.mandumah.com/Record/459415

Ahmed Farouk Radwan, (2012) The use of organization's website in enhancing social
responsibility communications: A study in UAE, Journal of strategic vision , Vol. 1 ,pp.46-
75 https://www.ecssr.ae/publication/strategic-visions-1/
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Ahmed Farouk Radwan, (2012) Dependency on traditional and new media during the
Egyptian revolution 2011, The Egyptian journal of media research , Cairo university, vol
39, pp.127-186 http://search.mandumah.com/Record/957005
Ahmed Farouk Radwan, (2013) Public relations students and the use of academic data-
bases: a case study at Sharjah University, Journal of Middle East Research , Ain Sahms
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Ahmed Farouk Radwan (2013) Standards and methods of using social networks in
organizational communications in UAE , The Arab journal for media and communication
research , Alahram Canadian university , Vol. 3, pp.192-209
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Ahmed Farouk Radwan (2014) Corporate Social Responsibility Perception : A study on a
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Ahmed Farouk Radwan (2016) ,The development of public relations and corporate
reputation management researches , The Egyptian journal of media research , Cairo
university,Vol.55. pp.1-59
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Ahmed Farouk Radwan (2017) Audience perception for online government
communication quality, Algreian journal for communication, college of communication
and media sciences, University of Algeria, No.26, pp.16-65
https://www.asjp.cerist.dz/en/article/81425
Ahmed Farouk Radwan and Abeer Alshawy (2017) The role of social marketing campaigns
in raising SEWA clients awareness towards consumption, Arab journal for communication
and media research, Vol.16. pp 16-41 https://jkom.journals.ekb.eg/article 109247.html
DOI:10.21608/JKOM.2017.109247
Ahmed Farouk Radwan (2017) Government communication legal and ethical rules via
social media in UAE. Arab journal for communication and media research, Vol. 17. pp 26-
39 https://jkom.journals.ekb.eg/article 108667.html| DOI: 10.21608/jkom.2017.108667
Ahmed Farouk Radwan, & Sheren ALI Mousa (2020) Emirate national values reflected in
official government accounts on Instagram, Arab Journal For Media and
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Ahmed Farouk Radwan and Ahmed Omar (2019) Elements of building government
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Ahmed Farouk Radwan (2020) Health communication during risk, Arab Journal For
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Radwan, A.F. Participation and building national identity through e - government portal
for Arab countries: A comparative study (2019) Arab Media and Society, 2019 (27),
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Thouraya Snoussi and Ahmed Farouk Radwan. (2020) Distance E-Learning (DEL) and
Communication Studies During Covid-19 Pandemic, Utopia and Praxis Latinoamericana,
Vol.25,pp.253-270,ISSN2477-9555.
https://produccioncientificaluz.org/index.php/utopia/article/view/34378

Thouraya Snoussi, Habib Ben Belkacem, Ahmed Farouk Radwan, and Mounir Gaidi.
(2020) Social media for learning: perceptions and behaviors, Periodicals of Engineering
and Natural  Sciences (PEN), Vol. 8, No. 4, pp. 2195-2207
http://pen.ius.edu.ba/index.php/pen/article/view/1709

Ahmed Farouk Radwan and Sheren Ali Mousa (2020) Government communication
strategies during coronavirus pandemic: United Arab Emirates Lessons, Journal of Health
Management, 22(4) 516 —527, 2020 https://doi.org/10.1177/0972063420983091
Thouraya Snoussi, Ahmed Farouk Radwan and Sheren Ali Mousa (2020) Knowledge,
understanding, and adherence to Social Media regulations by youth in the United Arab
Emirates, Arab Media & Society ,Vol.30 https://www.arabmediasociety.com/ trashed/
Radwan, A.F.and Khalil, E.M.A.S. (2021), "Knowledge, attitude and practice toward
sustainability among university students in UAE", International Journal of Sustainability
in Higher Education, Vol. 22(5). pp. 964-98 https://doi.org/10.1108/1JSHE-06-2020-0229
Ahmed Farouk Radwan, Sheren Ali Mousa, Mervat Medhat Mohamed, & Enaam Youssef
Mohammed (2021) Impact of Social Media Influencer Marketing On Youth Purchase
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Marian S. Y. Al-Jallad and Ahmed Farouk Radwan (2021) Exploring social media fatigue
among youth in the United Arab Emirates, Journal of Print and Media Technology
research, Vol. 10 No. 3, 163-178 http://ipmtr.org/ipmtr 10(2021)3 web 2112.pdf
Maha Abdullah Al Shaher and Ahmed Farouk Radwan(2022) The Role of Social Media in
Government Communication During COVID-19 Pandemic: The Case of KSA, Journal of
Emergency Management and Disaster Communications,Vol.3,No.2
https://doi.org/10.1142/52689980922500099

MOUSSA, M. B., RADWAN, A. F.,, & ZAID, B. (2022). Resilience to Covid-Misinformation
Among Youth in a Paternalistic Context: The Case of the UAE. American Communication
Journal, 24(1). http://www.ac-journal.org/wp-
content/uploads/2022/08/Moussa PDF.pdf

Snoussi, T., Alrubaye, A., Radwan, A., Khalil, E., & Abidi, S. (2023). Cultural Dimensions’
Effects on Perceptions of Learning Using Social Media: A Comparative Study between the
University of Sharjah and the University of Arkansas Students. Information Sciences
Letters,12, No. 3, 1353-1364
https://www.naturalspublishing.com/files/published/gx95pzh853x359.pdf

Radwan, A. F., Snoussi, T., Mousa, S. A., & Abdulzaher, M. (2023). Using smart applications
in delivering government services in the UAE: Factors of adoption and
satisfaction. International Journal of Service Science, Management, Engineering, and
Technology (I/SSMET), 14(1), 1-15.D0I: 10.4018/1JSSMET.326520

Radwan, A. F. (2023). Is it Time to Develop Government Communication
Functions?. ALBAHITH ALALAMI, 15(60), 1-6.
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Domestic Tourism in The United Arab Emirates During COVID-19 Pandemic, Algerian
Communication Journal, Vol.25, N. 1. Pp. 28-
58https://www.asjp.cerist.dz/en/downArticle/437/25/1/221817

Radwan, A.F., Mousa, S.A. (2023). Job Shadowing: An Evaluation of a Training Program
for Enhancing the Communication Skills of Students During Covid-19 in Sharjah, UAE. In:
Al Naimiy, H.M.K., Bettayeb, M., Elmehdi, H.M., Shehadi, I. (eds) Future Trends in
Education Post COVID-19. SHJEDU 2022. Springer, Singapore.
https://doi.org/10.1007/978-981-99-1927-7 8

Meera Al Hamli and Ahmed Farouk Radwan (202Y) The Influence of Social Media on
Shopping Behavior among Youth in the United Arab Emirate, Algerian Communication
Journal, Vol.24, N.2. Pp. 33-41.
https://www.asjp.cerist.dz/en/downArticle/437/24/2/205962

Ahmed Farouk Radwan (2010), Studies in public relations and advertising, Cairo , Dar
Alalam Elaraby for Publishing

Ahmed Farouk Radwan( editor) (2013), Special topics and cases in public relations,
Cairo , Dar Alalam Elaraby for Publishing

Ahmed Farouk Radwan (2013), Marketing & Advertising Communication ,Alain, Dar
Alketab Algamey

Khayrat Ayad and Ahmed Farouk (2014) Egypt, in Tom Watson “Middle Eastern and
African Perspectives on The Development of Public Relations Other Voices , UK,
Palgrave Pivot.

Kayrat Ayad & Ahmed Farouk (2015) Public Relations and Organizational
Communication via Internet , Cairo, Aldar Almasrya Allebnanya

Mohamed Ayish, Ahmed Farouk, Aysha Albusmuit , and Sherifa Almarzoky(2017) , Best
Practices in Governmental Communication, Sharjah Government Media Office

Ahmed Farouk Radwan and Rash Samir(2018) ,Public relations and corporate reputation
management, Cairo , Dar Alalam Elaraby .

Ayish, Mohamed, Ayad, Kayrat , Radwan,Ahmed Farouk, and
Alrobayan,Saad,2020,Government Communication : Theory and Practices ,UAE, Sharjah
Government Media Office

Ayish,Mohamed, Ayad, Kayrat , Radwan,Ahmed Farouk, and Mousa Sheren,2021,
Professional Guidelines and Ethics in Government Communication, UAE, Sharjah
Government Media Office

Mohamed Ayish, Ahmed Farouk, Rahima Ausani, Amro Abdulhamid and Sheren
Mousa(2023) Spokesperson guide, Sharjah media bureau.

In 2022/2023

e Moving from Teacher-Centered to Student-Centered Learning, Institute of
Leadership in Higher Education, 13/10/2022

e Research at UOS: opportunities, grants, and expectations, the office of vice
chancellor for research and graduate studies, 22/11/2022

e Rethinking Examinations in Higher Education, Institute of Leadership in Higher
Education, 5/10/2022

e The Future of Education with Al Chatbots: Challenges, Opportunities and

Implications, Institute of Leadership in Higher Education, 8/2/2023

Research Ethics, College of Communication, 10/11/2022
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Moving from Teacher-centered to Student-centered Learning, Vice Chancellor for
Academic Affairs,13/10/2022

Quoting its types and how to avoid it, College of higher studies, 2/5/2023
Teaching with diversity in mind, Institute of Leadership in Higher Education,
13/4/2023 utilizing Al Chatbots in teaching and learning, Institute of Leadership in
Higher Education, 20/2/2023

Capacity building workshops for department leaders, Institute of Leadership in
Higher Education, 30/1/2023

2003: Best Thesis Award in Helwan University from 1999 to 2003.

2006: Best Paper Award (Professor Magy Halwani’s Award), Faculty of Mass Communication’s 12th
conference (Media and Modernizing Arab Communities), Cairo University, 2006.

2013: Best paper award from the 3ed Middle East Public Relations Conference , Zayed University ,
Dubai, November 3-4,2013
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2017: Recognition from Sharjah Media Bureau. (e.ﬁm
2019 — 2020- 2021: Recognition from the international government communication for the
membership in the forum academic committee
2020: University of Sharjah Award in Teaching 2020
2019- 2020- 2021: Recognition from University of Sharjah for participating in the Green Metric Award
Committee and Stars Committee.
2021: The Seventh among the most cited authors in the Arab world in the field of media studies for
publishing in Arabic language (e-Marefa database) https://emarefa.net
2021, 2022, 2023: Honored by the chancellor of UOS for participating in the committee of
GreenMetric world university ranking 2023
Societies: . .
e International Association for Media and Communication Research U‘Am ‘t.'.'w
e European Communication Research and Education Association calad) 1
e Arab Association for research and communication science ’ Sl
e Saudi Association for media and communication
e Middle East Public Relations Association
Committees:
¢ International accreditation, UOS
e Sustainability, UOS
¢ Institutional effectiveness, UOS
e International government communication forum

Abeer Alshawy (2016) The role of social marketing in rationalization of consumption
awareness: A Study on Sharjah Electricity and Water Authority, College of
Communication , University of Sharjah.,2016

Aysha Alswedy (2017) Using Governmental organizations websites in Sharjah, College
of Communication , University of Sharjah.

Noor Alool (2017) Youth Dependency on social networks as a source of news and
information, College of Communication, University of Sharjah.

Reem Kamal (2018) Emirati citizen’s perception of Social Responsibility programs of
service corporates in Sharjah., College of Communication, University of Sharjah.
Iman Saleh (2020) The Role of Public Relations in government health institutions in
Sharjah, College of Communication, University of Sharjah.
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Maryan Aljalad (2021) Examining social media fatigue among Youth in UAE , College
of Communication, University of Sharjah.

Mrea Mohamed, (2022) The impact of social media usage on youth consumers buying
behavior in UAE, College of Communication, University of Sharjah.

Maha Abdulah, (2022) The role of social media in government communication during
COVID - 19 pandemic : The case of KSA , College of Communication, University of
Sharjah.

Fatima Ahmed Saeed, (2023) The role of media in promoting domestic tourism in the
United Arab Emirates, College of Communication, University of Sharjah




