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 The Future of Education with AI Chatbots: Challenges, Opportunities and 
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 Moving from Teacher-centered to Student-centered Learning, Vice Chancellor for 
Academic Affairs,13/10/2022 

 Quoting its types and how to avoid it, College of higher studies, 2/5/2023  

 Teaching with diversity in mind, Institute of Leadership in Higher Education,  
13/4/2023 utilizing AI Chatbots in teaching and learning, Institute of Leadership in 
Higher Education,  20/2/2023 
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2003: Best Thesis Award  in Helwan University from 1999 to 2003. 
2006: Best Paper Award (Professor Magy Halwani’s Award), Faculty of Mass Communication’s 12th 
conference (Media and Modernizing Arab Communities), Cairo University, 2006. 
2013: Best paper award from the  3ed  Middle East Public Relations Conference , Zayed University , 
Dubai , November 3-4,2013 
2017: Recognition from Sharjah Media Bureau. 
2019 – 2020- 2021: Recognition from the international government communication for the 
membership in the forum academic committee  
2020: University of Sharjah Award in Teaching 2020 
2019- 2020- 2021: Recognition from University of Sharjah for participating in the Green Metric Award 
Committee and Stars Committee. 
2021: The Seventh among the most cited authors in the Arab world in the field of media studies for 
publishing in Arabic language (e-Marefa database) https://emarefa.net 
2021, 2022, 2023: Honored by the chancellor of UOS for participating in the committee of 
GreenMetric world university ranking 2023 
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